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Abstract

This paper presents a compilation of 30 companies trading on China’s Mainland exchanges that 
MarketGrader has selected from the historical constituents of our flagship MarketGrader China 
A-Share 200 Index since its inception in 2008. MarketGrader refers to these companies as the 
“MG China Elite 30” based on measures of their fundamental quality and their proven ability 
to be consistent generators of long-term value in terms of capital appreciation for their share-
holders. Furthermore, MarketGrader believes that the MG China Elite 30 represent a new class 
of companies from China’s “new” economy as the country transitions from an economy based 
on exports, manufacturing and construction to one driven by the growth of the consumer and 
service sectors, embodied by a prosperous and growing middle class.

What differentiates the portfolio of MG China Elite 30 companies from other companies trad-
ing on China’s Mainland exchanges? The answer is simple: exceptional company fundamentals. 
The MarketGrader China A-Share 200 index is composed of the 200 companies with the high-
est MarketGrader ratings based on company fundamentals. Consequently, the portfolio that 
composes the MG China Elite 30, selected from the historical components of the MarketGrader 
China A-Share 200, represents the best of the best.

The fundamental characteristics of the MG China Elite 30 portfolio not only make it outstand-
ing in terms of returns, but also make it a smart beta portfolio. This is because the lion’s share of 
the portfolio’s returns is company-specific, or idiosyncratic, and not driven by the broad market. 
In addition, for those questioning the ability of the Chinese equity markets to deliver long-term 
capital appreciation for its investors, the historical performance of the MG China Elite 30 port-
folio answers with a resounding yes. In this respect, China’s equity market is no different from 
the more mature equity markets around the globe where company fundamentals are the key 
drivers of equity performance. More importantly, as we explore in the pages ahead, this new 
class of companies will help foster a new generation of shareholders that may partake in the 
ongoing development and growth of the world’s second largest economy.
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Unlike past market leaders this “new” group of companies is 
not identifiable by size, or by virtue of their control over large 
tracts of the country’s vast resources or means of produc-
tion. Nor are they identified by their affiliation to the State 
or by operating in industries deemed strategically important 
by China. These new leaders are identifiable, instead, by the 
definitive standard by which publicly traded companies are 
measured in more mature capital markets around the world: 
the creation of shareholder wealth. Whereas once China’s 
corporate champions were measured by size and the im-
pact their economic activity had on Gross Domestic Product 
growth, this emerging group of companies is measured using 
traditional metrics of fundamental health – such as the ability 
to grow profitably and sustain healthy margins, their sound 
stewardship of shareholder capital, stock valuations that are 
grounded on economic reality and, in general, management 
practices that respect and uphold shareholder rights. This 
new crop of emerging market leaders is also not static, akin 
to an exclusive honorary club where membership is grant-
ed; rather, it’s a dynamic group of companies that continu-
ously earn their place among the country’s best as they cre-
ate shareholder value. They are uniquely Chinese and, we 
predict, likely to become staples of investors’ portfolios for 
years to come, especially as the country’s markets continue 
to foster transparency and broaden participation through in-
stitutions such as pension plans and insurance companies. At 
MarketGrader we refer to them as “China’s New Elite.”

Global Context

Before describing MarketGrader’s China’s New Elite (MG 
China’s Elite 30) and their characteristics, some context is 
needed about MarketGrader’s unique perspective of global 
equity markets in order to understand the premise under-
lying our argument for this ongoing shift in China’s stock 
market. MarketGrader, a global equity research company, 
covers over 35,000 public companies worldwide, employ-
ing a methodology that seeks to identify consistent creators 
of shareholder value regardless of company size, domicile, 
sector, industry or business model. To that end, each com-
pany’s fundamentals are used to evaluate it across four key 
categories: Growth, Value, Profitability and Cash Flow (see 

Introduction: China’s New Elite

China’s domestic equity market—more commonly known 
internationally as the ‘A-Share’ market—has attracted sig-
nificant attention in the last few years, owing to its overall 
size and the important role that it is poised to play in the 
country’s ongoing economic transformation. Much of the 
publicity surrounding it since early 2015, however, has cen-
tered on a few events that, in our opinion, miss the biggest 
ongoing story in the A-Share market: the stealthy emergence 
of a “new” class of companies that is gradually starting to 
symbolize the new corporate China and better reflect the 
country’s vibrant economy. Furthermore, as such companies 
begin to slowly displace traditional market leaders in inves-
tors’ minds and portfolios, China’s equity market (trading on 
the Shanghai and Shenzhen exchanges), now the second 
largest in the world by market capitalization (see Figure 1), 
can finally begin to satisfy the dual role that equity markets 
of developed economies are expected to fulfill: namely, the 
role of providing funding to private enterprises while allow-
ing a growing class of shareholders to participate in the ben-
efits of the economy’s growth. 
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Figure 2). All indicators are based on reported company fi-
nancial statements and stock prices and, when available, on 
analysts’ consensus earnings estimates, which are used to 
compare a company’s actual reports to the investment com-
munity’s general expectations about the company. This is the 
hallmark of MarketGrader’s growth at a reasonable price, or 
GARP methodology. The GARP analysis for each company 
is summarized using a numerical score on a scale of 0 to 
100. Companies that are rated 60 or higher are assigned a 
MarketGrader ‘Buy’ rating and those rated below 50 are as-
signed a MarketGrader ‘Sell’ rating, while companies rated 
in between 50 and 60 are assigned a MarketGrader ‘Hold’ 
rating. It is more than a decade since MarketGrader has been 
applying this fundamental analysis methodology to more 
than 6,000 North American companies. In addition, in the 
past four years, this universe has expanded to include all eq-
uity markets across the globe.

So why is this relevant to describing MG China’s New Elite? 
The answer is simple: an analysis of the time-series of ratings 
reveals some patterns by region. In more than a decade since 
we have been applying our fundamental analysis, across all 
major markets and countries and across all of the world’s 
regions an average of only 15% to 18% of all companies 
covered, regardless of domicile, earn a ‘Buy’ rating. In other 
words, given a geographic area, only about 15%-18% of the 
companies from that area could be considered the best of 
breed companies. For the entire world the four-year average 
of all companies rated ‘Buy’ has been 15% while for North 
America the 13-year average since 2003 has been 18%. A 
similar pattern is also clearly apparent in China as may be 
seen in Figures 3 and 4, which illustrate MarketGrader’s 
‘Buy’-rated universe in the last three years across global mar-

kets as well as our overall global ‘Buy/Hold/Sell’ breakdown. 
For a longer time series, please refer to Figure 5 for a view of 
our top ratings in North America since 2004. 

It’s important to note that although this breakdown is based 
on a proprietary fundamental analysis methodology devel-
oped by MarketGrader, which is applied to all companies 
globally, the breakdown of the Buy/Hold/Sell ratings is not 
based on a top down approach but rather from the bottom 
up. In other words, MarketGrader does not assign a prede-
termined number of ‘Buys’ to any given country or region 
nor does it grade companies on a curve, where final grades 
are relative to each stock’s underlying universe. The rating 

Figure 2. MarketGrader’s Company Fundamentals 
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Figure 3. MarketGrader ‘BUY’ Ratings by Regions 
2014-2016
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system is based on an absolute scale of 0 to 100. It is also 
worth noting that MarketGrader’s global coverage accounts 
for 95% of the world’s total market capitalization based on 
aggregate values maintained and reported by the World Fed-
eration of Exchanges1.

Notice that while the percentage of ‘Buys’ across all global 
exchanges covered by MarketGrader has oscillated between 
14% and 16%, two particular regions seem to underperform 
based on the total number of ‘Buys’ relative to their under-
lying universe: The European Union and China. In Europe’s 
case, in our view, the fundamental weakness evident across 
our coverage of its publicly listed companies in 2014 can 
be attributed to broad recessionary factors that lingered in 
the Continent’s economies following the 2008 financial crisis 
that in particular affected large publicly-traded banks, which 
at the time accounted for 19.3% of our European coverage. 
As some of the region’s austerity measures began to wear off 
in 2015 and 2016 public companies experienced a subse-
quent improvement in corporate earnings and in their overall 
fundamentals, which raised our ‘Buy’ universe in Europe to 
14.5%, in line with the rest of the developed markets in our 
coverage universe. 

In China’s case, we think the country’s below-average per-
centage of ‘Buys’ can be attributed to more structural eco-
nomic and market factors. From the perspective of corpo-
rate earnings a shift is apparent in revenue and earnings 
growth and in overall fundamental quality from traditionally 

1. World Federation of Exchanges members, affiliates, correspondents and 
non-members. June 2016.

strong sectors of the economy such as energy, heavy in-
dustry—such as steel manufacturing—and export-oriented 
enterprises towards health care, consumer-oriented indus-
tries and all tertiary industries in general (consumption and 
services), which, for five years running, have represented a 
larger share of the country’s economy than secondary in-
dustry (manufacturing), formerly the driver of GDP headline 
growth (see Figure 6). Today the tertiary portion of China’s 
economy accounts for virtually all net new job creation and 
approximately three quarters of the country’s GDP growth2. 
As this economic shift continues and more of the companies 
in the latter group grow and are allowed to tap the capital 
markets to finance that growth, we expect the percentage 
of Mainland Chinese companies rated ‘Buy’ to climb toward 
global averages. We should also add that the Buy/Hold/Sell 
distribution of Chinese companies was significantly distort-
ed by the trading suspension in hundreds of stocks follow-
ing the stock market swoon of June 2015. This is evident in 
the proportion of ‘Buy’ ratings falling below 10% in 2015 
in the A-Share market, the lowest among all major markets 
followed by MarketGrader at the time. Lastly, a telling sign of 
what the distribution of ratings might look like for China in 
a few years may be deduced from the current breakdown of 
what we call our Greater China universe, which includes Chi-
nese companies listed in Hong Kong, Taiwan and the United 
States in addition to the A-Share market. When combined 
into one larger regional market, the ratings distribution looks 
very much like the rest of the world, with 14% of the total 
universe rated ‘Buy.’

2. National Bureau of Statistics of China, “Regulation of the Classification 
by Three Strata of Industry.”

Figure 6. Composition of GDP by Industry - China

Source: MarketGrader Research

Source: National Bureau of Statistics of China.

Figure 5. MarketGrader ‘BUY’ Ratings for North 
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MarketGrader’s Global Elite
Recognizing the important role that indexes and passive in-
vestment vehicles that track them have played in helping 
solidify and broaden a large class of shareholders in the Unit-
ed States since the 1970s, in May 2003 MarketGrader pub-
lished its first index, the MarketGrader 40 (MG40),  based 
on the extensive work we had done rating a comprehensive 
database of public companies using their fundamentals. This 
index paved the way of a new family of equity indexes based 
on MarketGrader’s propriety stock ratings. The family of in-
dexes seeks to achieve three very specific goals:

1. To eliminate the link between a company’s size (market 
capitalization) and its selection to, and weight in, an in-
dex.

2. To leverage technology, especially the significant leap in 
computing power, to make the fundamental analysis of 
public companies’ financial statements the primary fac-
tor in the selection of index constituents.

3. To provide investors with the complementary tools to 
traditional market capitalization-weighted benchmarks 
that are required to achieve  long-term capital appre-
ciation such as fundamentals-based, equally weighted 
indexes.

Encouraged by the successful launch of the MG40 in 2003,  
shortly thereafter, MarketGrader published a family of 14 
U.S. indexes across all market segments as complements to 
broad benchmarks that tracked these segments based on 
size alone, culminating in the development and launch, in 
collaboration with Dow Jones Indexes and Barron’s, of the 
Barron’s 400 Index3, our flagship benchmark of capital ap-
preciation for the U.S. equity market. Over the last decade, 
as we continued to publish these indexes and rebalance 
them on a regular basis to uphold the fundamental quality of 
its constituents and maintain their equal weighting4, we no-

3. “The Barron’s 400 Index SM” is calculated by NYSE Euronext or its affil-
iates and published by MarketGrader. “Barron’s®,” “Barron’s 400SM” and 
“Barron’s 400 Index SM” are trademarks or service marks of Dow Jones & 
Company, Inc. or its affiliates and have been licensed to MarketGrader.

4. Six U.S. MarketGrader indexes, including the Barron’s 400, rebalance 
semi-annually and eight indexes rebalance quarterly. For the complete 
rebalance schedule and dates of the MarketGrader indexes please refer to 
http://global.marketgrader.com/indexes/fundamentalIndexes.

ticed a select group of companies that was chosen regularly 
to multiple indexes, which in themselves represent a highly 
select group from our overall coverage universe as you may 
see in Figure 7. They all belonged to different economic sec-
tors and were classified across all size segments of the U.S. 
market, sharing no particular connection other than their 
ability to sustain excellent fundamentals over time regardless 
of underlying economic and market conditions. Overall they 
were simply consistent creators of shareholder value, which, 
over time, translated into superior performance above and 
beyond the benchmarks; in short, an ‘elite’ group of compa-
nies seemed to emerge among an already-selective group 
of fundamentally sound companies. Consequently, from the 
broadest of our benchmarks, the Barron’s 400 Index, we se-
lected and published a select group of 30 companies that 
were consistent members of the index dating back to its base 
date in 2007. Please refer to Appendix A for more informa-
tion on them and its relevance to China’s New Elite. 

MarketGrader China’s New Elite

The phenomenon described above of a group of companies 
being selected regularly and consistently to several indexes 
tracking their market segment or geographic region is not 
unique to the United States. We have observed it also glob-
ally as MarketGrader now publishes over 50 indexes tracking 
the most fundamentally sound companies in our coverage 
universe in virtually every region we follow. Among these, 
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just as is the case with our U.S. indexes, we have identified 
over time a small group of companies that is selected of-
ten and consistently to various indexes and that have also 
proven to be consistent long-term creators of shareholder 
value. Figure 8 illustrates the limited number of companies 
that belong to at least one MarketGrader index, per coverage 
region, underscoring the selectivity of our index selection 
process. The few that make it consistently across several of 
these indexes, thanks to their consistent focus on creating 
shareholder value, could be considered a global ‘elite.’ 

In no place is this more evident than in China, where the 
proportion of MarketGrader Index members to the coun-
try’s underlying universe is largely in line with index mem-
bership in the U.S. Currently 12.9% of all Chinese compa-
nies (A-Shares) covered by MarketGrader belong to at least 
one index, similar to the 13.8% in the U.S. and about twice 
the ratio for the entire world where only 6.6% of companies 
in our coverage universe make it into at least one Market-
Grader index. To be fair, though, no other country or region 
in our coverage universe other than the U.S. has as many 

indexes as China5. Still, it’s important to keep in mind that 
the decision to build a larger number of indexes in each of 
these two countries is a reflection of two factors. First, these 
two countries account for about half of the entire world’s 
market capitalization and currently, over two thirds of global 
GDP growth; in our view, the U.S. and China, combined, will 
offer investors the best capital appreciation opportunity of 
the 21st century6. Second, and largely as a result of the first 
factor, MarketGrader has chosen to develop and publish the 
largest number of indexes in each of these two countries 
in order to empower investors with the necessary tools to 
implement their strategic and tactical views across all mar-
ket segments of each of these markets through fundamen-
tals-based indexes which serve as benchmarks of long-term 
capital appreciation in the world’s two largest economies. It 
goes without saying that whereas the China A-Share indexes 
were designed to represent the entire opportunity set for 
long-term investors seeking to participate in China’s future 
growth, the group of companies selected into the MG Chi-
na’s Elite 30 were designed to give the world a new way of 
thinking about China. No doubt that the MG China’s Elite 
30 by their very definition showcase the transformation of 
the country’s economy but they also are meant to represent 
China as a permanent investment destination irrespective of 
the capital appreciation opportunities in the broad market. 
Ultimately, this small group of companies, which will change 
and grow over time, will build trust among Chinese investors 
in the quality of their domestic market as a future means to 
bridge the gap between savers and investors and the be-
lief that, despite prior speculative excesses, there is, indeed, 
long-term capital appreciation potential inherent in Chinese 
equities. 

Currently, the MG China’s Elite 30 is a collection of 30 com-
panies that have been selected consistently to MarketGrad-
er’s flagship Chinese index, the MarketGrader China A-Share 
200. As it happens to be, all of these companies have also 

5. MarketGrader currently calculates and publishes 14 U.S. indexes and 15 
China A-Share indexes. The Barron’s 400 Index SM is calculated by NYSE 
Euronext or its affiliates and published by MarketGrader.

6. See “China – The Best Capital Appreciation Opportunity of the 21st 
Century,” by Carlos Diez,  published by MarketGrader in December 2015.

Figure 8. Members of at Least One MarketGrader Index 
as % of Coverage for Select Regions 2014-2016

Source: MarketGrader Research
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been regular members of several other MarketGrader Chi-
nese indexes, which we explain in greater detail below. To 
be clear, though, the number of fundamentally sound com-
panies in China tracked by MarketGrader is much larger than 
just these 30 names. More precisely, there are currently 363 
companies within our China coverage universe that belong 
to at least one index, out of 2,812 A-Share stocks in our cov-
erage universe. Similarly, there are currently 563 companies 
in our U.S. coverage universe, out of 4,091, that belong in 
at least one of our MarketGrader U.S. indexes7. What differ-
entiates MG China’s Elite 30 from the rest of the companies 
currently in at least one index is the consistency with which 
they have been selected to several MarketGrader indexes in 
the last nine years8. It is such consistency, in our view, that 
serves as the number one determinant of long-term capital 
appreciation, as stock market values inevitably reflect each 
enterprise’s underlying intrinsic value, particularly as the en-
terprise grows and the multiples at which investors may own 
the stock do not diverge from reality, namely MarketGrad-
er’s GARP methodology. In fact, the median number of times 
that each of these 30 companies has been selected to at 
least one MarketGrader China A-Share index is 13, out of 
18 total rebalance periods since our indexes’ base date of 
December 31, 2007. One company in particular, Kweichow 
Moutai Co., Ltd. (600519.CN), has been selected to no less 
than four indexes in every single rebalance period, a remark-
able standard of consistency. Five companies have been se-
lected to an index 10 times, the least number of selections 
among the group. In addition to the regularity with which 
MG China’s Elite 30 has been selected to at least one in-
dex, we also looked at the frequency with which all of them 
have been selected, simultaneously, to multiple indexes. The 
median number of indexes (out of 15 MarketGrader A-Share 
indexes) to which each company has been selected in each 
rebalance period is 4.5. Keep in mind, however, that it is im-
possible for any given company in our Chinese coverage uni-
verse to belong to more than six indexes at a time since no 

7. MarketGrader’s coverage universe as of July 31, 2016.

8. MarketGrader started calculating its China A-Share indexes in 2014 
and introduced them to the marketplace in April 2015. All index data prior 
to 2014 is back-tested and the base date for all indexes is December 31, 
2007.

company can belong to more than one sector index, one size 
index and one exchange index. Still, there are actually nine 
companies out of the thirty that have been selected across 
all periods to an average of four or more indexes. The com-
plete list of MG China’s Elite 30 may be found in Appendix B. 

Why Elite?

In the past when talking about “elite”public companies, a com-
pany’s size as measured by its market capitalization was the 
factor that most commonly came to mind. While this is true 
for most stock markets around the world, it has been particu-
larly true in China where the absolute scale of a company, at 
least until recently, has had generally positive connotations. 
In the United States, by the way, this has also been the case 
for over a century. As anecdotal evidence, take for example 
two groups of large capitalization stocks that have captured 
the imagination of millions of investors for decades. First, the 
“Nifty Fifty,” a group of large cap stocks tracking solid busi-
nesses considered ‘blue chip’ companies, captured the imag-
ination of individual investors nationwide and gained a wide 
following in the 1960s and 70s. While it is true that, over 
time, the majority of these companies proved to be excel-
lent investments based on sound underlying fundamentals, 
what really defined them was their size as measured by their 
market capitalization. The second example is the Dow Jones 
Industrial Average, which is perhaps the world’s best known 
index and was, for most of the 20th century, considered the 
“market’s measure,” despite tracking only 30 stocks. Today 
it remains a popular, even iconic symbol of the U.S. stock 
market and is widely followed as a indicator of market perfor-
mance, even though the asset base tracking the index is far 
smaller than those tracking much broader benchmarks such 
as the S&P 500 or the Russell 1000. No doubt that while the 
Dow is calculated using average prices and not market capi-
talizations of the components, size is still the primary deter-
minant when considering companies for inclusion. Other well 
known and widely followed indexes around the world have 
also had some measure of size as their most identifiable trait, 
which, in large part helps explain today’s popularity among 
indexes that track factors other than size, so called smart 
beta indexes. In China, large state-owned enterprises (SOEs) 
have for long commanded respect and admiration mostly be-
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cause of their size and reach into most corners of the econ-
omy. In their case, size can be defined not only in terms of 
market capitalization, although this is certainly true, but also 
in terms of the magnitude of their balance sheets (which are 
often highly leveraged these days) and the sheer number of 
people they employ, to mention just a few size factors. 

While MarketGrader recognizes the important role size plays 
in passive investing, based on the premise that collectively all 
investors own the market in proportion to the size of its un-
derlying constituents, our focus is on identifying companies 
based on more relevant attributes that we believe are bet-
ter drivers (and predictors) of long-term capital appreciation. 
Our focus is on identifying and tracking consistent creators 
of shareholder value and, to this effect, we believe there is 
no better measure than shareholders’ equity. At the heart of 
traditional fundamental analysis lies the argument that all 
shareholders have a claim on a piece of an enterprise’s net 
worth. All of these claims, collectively, are summed up in no 
better metric than shareholders’ equity. How shareholders’ 
equity is calculated, how companies grow shareholders’ eq-
uity and what investors are willing to pay for shareholders’ 
equity, are questions that fundamental analysis seeks to an-
swer. But in the end, it all boils down to one question: what 
is a company’s true net worth? Today, the aggregate share-
holders’ equity in MarketGrader’s China  Elite 30 companies 
is almost 800 billion RMB, which represents an eight-fold 
increase in the last decade as illustrated in Figure 9.

Notice how shareholders’ equity for these companies has 
grown steadily and smoothly in the last 10 years irrespective 
of market conditions. From looking at the chart in Figure 9, 
an investor that had spent the last 10 years living in space 
would not be able to tell if and when the market experienced 
any drawdowns in the past decade; not to mention being 
able to tell that the world’s financial system had been on 
the verge of collapse in 2008-2009. On the other hand, if 
the same investor were looking instead at a chart showing 
the aggregate market capitalization of the same 30 stocks, 
as illustrated in Figure 10, he would be able to clearly iden-
tify a major market drawdown in 2008 and two smaller ones 
in 2011 and 2016; furthermore, he would probably notice 
that the aggregate market value of these 30 companies grew 
four-fold in the last decade9. So, if shareholders’ equity rep-
resents a company’s net worth and market capitalization the 
value investors assign to it, why are these two charts for the 
same group of companies so different? The answer: inves-
tor psychology. The market capitalization chart depicts what 
Benjamin Graham referred to as the “voting machine,” or the 
short-term view of the market on a given company (or group 
of them in this case). The chart showing shareholders’ equity, 
on the other hand, could be considered Graham’s “weighing 
machine,” or the ultimate value a given company—or compa-

9. Interestingly workers hourly compensation also increased three time 
in the last eight years. See, “Ghastly Idiocy About The Rise Of China – It’s 
The Chinese Workers Who Have Benefited” by Tim Worstall. Published in 
Forbes online 9/10/2016.
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nies—would be assigned in the long run10. MarketGrader’s 
investment philosophy is based on the belief that in the long 
run market value will always reflect underlying fundamentals.

MarketGrader, however, goes beyond shareholders’ equity 
growth in our fundamental analysis methodology and in our 
index selection process. Thus, in identifying China’s ‘elite’ 
companies we are able to recognize traits shared by all of 
them that we categorize into three areas of our analysis: 
growth, value and quality. Figure 11 illustrates the trend in 
aggregate top to bottom line growth for MG China’s Elite 30 
companies in the last decade. During this time span these 
30 companies grew their aggregate sales, operating incomes 
and net incomes by factors of six, seven and ten, respec-
tively. Figure 12 shows how much these companies’ growth 
rates differ from their underlying

10. Graham, Benjamin; Jason Zweig (2003-07-08) [1949]. The Intelligent 
Investor. While the reference to the voting and the weighing machine is 
often attributed to Graham, it was Jason Zweig, in a more recent edition 
of Graham’s book, who inferred that, in the long run, the stock market is a 
weighing machine.

MG China A-Share 200 index universe and from the constit-
uents of CSI 300.

From the perspective of value, the same investor recently re-
turned from his extended stay in space might also conclude, 
by looking at the P/E ratios of the MG China’s Elite 30 that 
the group’s valuation peaked in 2007 (largely in line with the 
Chinese stock market in general). As Figure 13 illustrates, the 
median P/E of these 30 companies reached an otherworldly 
multiple of 54 that year, high by any market’s standard. The 
apparent and steady decline in the group’s median valuation 
of trailing 12-month P/E of 19 as of mid-2016 would suggest 
that, collectively, this group might have offered investors lit-
tle capital appreciation in the last decade. The truth, how-
ever, is quite different, which we discuss later in this paper 
when we present the performance results of the MG China 
Elite 30 portfolio. 

10. Graham, Benjamin; Jason Zweig (2003-07-08) [1949]. The Intelligent Investor. While the reference to the voting and the weighing machine is often 
attributed to Graham, it was Jason Zweig, in a more recent edition of Graham’s book, who inferred that, in the long run, the stock market is a weighing 
machine.
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What many investors miss when looking at absolute mea-
sures of valuation is the growth in a company’s enterprise 
value that such valuations ‘buy,’ which is why GARP has prov-
en to be such an effective tool in identifying long-term capi-
tal appreciation opportunities across different geographies11. 
Lastly, in terms of the fundamental attributes of MarketGrad-
er Elite 30, it is worth highlighting four metrics that attest to 
the quality of these companies’ businesses to complement 
the growth and value components described above. The 
first is profit margins, which feature prominently in Market-
Grader’s fundamental analysis. Figure 15 shows that while 
growing their overall business footprints, based on a six-fold 

11. See, “U.S. Company Earnings, Earnings Growth and Equity Perfor-
mance in the New Millennium,” by Francis Gupta. Published September, 
2016, by MarketGrader Capital and forthcoming in The Journal of Portfolio 
Management.

increase in aggregate sales in the last decade, these 30 com-
panies were able to expand their operating and net profit 
margins while sustaining returns on common equity close to 
20% (Figure 16).

We mentioned earlier a company’s ability to manage share-
holders’ capital responsibly as being one of the key attributes 
we believe defines ‘elite’ companies. Often companies with 
access to capital markets abuse that privilege of raising debt 
or equity capital with relative ease by losing focus on the 
return they are able to generate on such capital. As a result 
of this companies that lack the financial discipline to ensure 
they provide shareholders a proper level of return on invest-
ed capital end up overly indebted or diluting their existing 
shareholders excessively, often times both. Figure 17 illus-
trates the historical levels of debt for our Elite 30 in the past 

Figure 15. MarketGrader China Elite 30, Historical Profit 
Margins (Medians)

Figure 16. MarketGrader China Elite 30, Return on Equity 
(Medians)
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decade showing that, collectively, these companies’ leverage 
declined from about 20% of total capital in 2006 (a small 
percentage to begin with) to less than 10% now, based on 
the median total debt to total capital ratio for the group. And 
while MarketGrader’s methodology does not penalize com-
panies for carrying debt on their balance sheet, especially if 
it is clear management is able to reinvest it in the business at 
higher rates of return than the cost of capital, we are always 
mindful of extreme levels of leverage that might jeopardize 
a company’s long-term viability. This is particularly important 
in China today where leverage has reached perilous levels 
in some parts of the economy and in some segments of the 
stock market. Many of these highly indebted companies find 
themselves in need of additional equity to shore up their 
balance sheets, with many in precarious positions having to 
raise new equity at the least propitious time. And while such 
equity raises might help with balance sheet repair, this can 
be not only a highly dilutive exercise to existing shareholders, 
but also, in effect, a stealthy transfer of wealth from equity 
holders to creditors. MarketGrader, therefore, pays close at-
tention to a company’s issuance of new shares as an exercise 
that may be potentially detrimental to building shareholder 
wealth in the long run. In the case of these 30 companies the 
reader may see in Figure 18 how little dilution their share-
holders have experienced in the last decade, during which 
the median growth in their number of outstanding shares 
has been 15% compared to 41% for the largest companies in 
China as measured by the CSI 300 Index. 

The MarketGrader China Elite 30 as a Model 
Portfolio

A common question among Chinese investors today is 
whether the country’s A-Share market does indeed lend it-
self to long-term capital appreciation. This is not only a com-
mon concern but also understandable given the topsy-turvy 
gyrations that Chinese stocks have experienced in the last 
decade, particularly since the outset of the 2008 global fi-
nancial crisis, with these roller-coaster-type moves being 
particularly acute in the last two years as can be seen in Fig-
ures 19 and 20. 

Figure 17. MarketGrader China Elite 30, Capital Structure 
(Median Debt/Capital)

Figure 18. Median Growth in Diluted Shares Outstanding

Figure 19. Capital Appreciation Since 2007 - 
Select Benchmarks, China, United States, Global
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The 2008 financial crisis did not, of course, affect Chinese 
equities alone. It was a global phenomenon that drained 
liquidity from virtually all of the world’s risk assets—stocks 
in particular—resulting in gut-wrenching drawdowns. What 
differentiated the world’s stock markets following the crisis, 
however, was each one’s ability to recover from its 2008-
2009 lows and the time it took it to do so. Of the three 
major markets represented in Figure 19, the U.S. was the 
quickest to return to its December 2007 level, taking a full 
five years to do so as measured by the Russell 3000, which 
represents over 95% of U.S. aggregate market capitalization. 
It took global markets overall, as measured by the MSCI 
All-Country World Index, an additional year to return to their 
December 2007 level, although they haven’t moved much 
from there ever since12. Chinese equity benchmarks, on the 
other hand, are still below their December 2007 level based 
on the widely followed CSI 300 and Shanghai Composite, 
down 40% and 43%, respectively13. The 91-percentage point 
difference between the Russell 3000 and CSI 300 during 
this time frame, as proxies for U.S. and Chinese equities, is 
undoubtedly a reason for Chinese investors to be skeptical 
about their domestic market’s potential for capital apprecia-
tion. And while we don’t entirely dismiss these facts, at Mar-
ketGrader our view on the prospects for domestic Chinese 
investors is slightly different and certainly more optimistic.  
As discussed throughout this paper, our bottom-up research 
has shown that opportunities for long-term capital appreci-
ation do exist among publicly traded companies in Mainland 
exchanges if investors know where to look for them and how 
to find them. We believe that the Chinese equity market be-
gan to bifurcate several years ago into two mostly distinct 
categories which, at the risk of oversimplification, can be 
thought of as old economy and new economy stocks. And 
while the boundaries between these two categories are not 
as black and white at the margin (they never are in financial 

12. As of June 30, 2016, the U.S. accounted for 53.6% of the weight in 
the MSCI ACWI (MSCI, June 30, 2016). From December 31, 2007 through 
August 31, 2016, the index’s cumulative price-only return was 3.3%. When 
excluding the U.S. from the index, the cumulative price-only return for the 
same period drops to -25.7%, showing that global stock markets excluding 
the U.S., as measured by MSCI, are still underwater following the 2008-
2009 financial crisis (Source: Bloomberg).

13. Based on cumulative price-only returns, December 31, 2007 through 
July 31, 2016. Source: Bloomberg.

markets), some of the traditional stock market characteristics 
can be used to guess weather a company belongs to the old 
economy or the new economy. For instance, old economy 
stocks tend to be large in terms of market capitalization, list-
ed on the Shanghai Stock Exchange and are very likely to be 
State-owned. On the other hand, new economy stocks tend 
to be smaller in terms of market capitalization, listed on the 
Shenzhen Stock Exchange and more likely to be owned by 
private shareholders.  The growing dichotomy between these 
two categories of companies is not at all surprising given the 
ongoing transformation in China’s economy, about which we 
wrote in July 2015. 14 

In terms of the primary economic sectors, the main driver 
of this transformation has been the gradual rise of tertiary 
industry.15 This rise in tertiary industry is the biggest contrib-
utor to GDP growth in China in the last decade. Tertiary in-
dustry defined essentially as consumption and services, sur-
passed secondary industry (mining, manufacturing, energy 
and construction) as the biggest component of the country’s 
total GDP in 2012 (Figure 6). Furthermore, this trend is clear-
ly accelerating, with the total value added of tertiary industry, 
based on trailing 12-month data, 1.3 times as large as that of 
secondary industry through this year’s second quarter. As re-
cently as four years ago the ratio was one-to-one. This trend 
is illustrated in Figure 20. 

14. See “The Shanghai & Shenzhen Exchanges: Performance by Size and 
MarketGrader Ratings” by Francis Gupta, published by MarketGrader 
Capital on July 2015.

15. National Bureau of Statistics of China. 
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In our view this trend has also been reflected in the per-
formance of Chinese stocks and, perhaps more importantly, 
in the correlations of returns among them, which are like-
ly to impact institutional investors’ asset allocations. From 
the perspective of the MG China Elite 30, though, we can 
draw some important conclusions that are likely to have re-
percussions as to how Chinese investors pick their market 
exposures, which are tied directly to the ongoing changes in 
the country’s economy. More specifically, we assume Chi-
nese investors, particularly large institutions, get the ma-
jority of their domestic A-Share market exposure through 
market-cap weighted benchmarks such as CSI 300 and CSI 
500, giving them an overall passive bias toward their home 
market. Assuming investors are well aware of the impact the 
country’s economic changes are having on equity returns 
and correlations, it is likely they are looking for more optimal 
ways to complement their market cap-weighted exposures 
with alternative strategies that, while still passive, are based 
on company fundamentals that reflect where value is being 
created across China while acting relatively independently of 
their existing exposures. The MarketGrader China A-Share 
200 Index, our flagship core index in China and its subset 
of the MG China Elite 30 companies exemplify a strategy 
institutions might implement in order to achieve these twin 

goals while providing investors better risk-adjusted returns. 
Moreover, this combination is likely to enhance their ability 
to provide investors with much needed capital appreciation, 
especially as China’s pension plan reforms continue to gather 
steam. Table 1 illustrates the returns of both MarketGrader 
China A-Share 200 and the MG China Elite 30 relative to CSI 
300 and CSI All Share, underscoring our point, while Figure 
21 shows the capital appreciation provided by both strate-
gies since 2007. 

Perhaps most remarkable about these returns, particularly 
the MG China Elite 30, is the fact that the portfolio has a 
relatively low correlation to the market based on a beta to 
CSI 300 of 0.72. In fact, with the exception of one company, 
Zhongtian Urban Development Group Co. (000540.CN), all 
companies in the portfolio are low beta stocks, meaning the 
group behaves independently of the broad market as can be 
seen in Figure 22. This creates a proper role for these so-
called ‘Smart Beta’ strategies in China: to complement ex-
isting benchmarks by offering investors idiosyncratic returns 
that are tied to the development of the country’s new econ-
omy. Such a connection is the reason we have dubbed them 
China’s New Elite. 

Figure 20. Value Added of Primary, Secondary and Tertiary Industry - 10 Yrs., Quarterly (100 million RMB)
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National Bureau of Statistics of China

Source: China Securities Index Co., MarketGrader Research.
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Figure 21. Growth of 100 in CNY 12/31/2007 through 7/31/2016

Figure 22. Risk - Return Performance : Market Grade China A Elite 30 12/31/2007 Through 7/31/2016
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Conclusions

The MarketGrader China Elite 30 is a dynamic group of companies that represent a dynamic 
economy that is rapidly transitioning from an emerging economy to a developed one. While not 
representative of the broad opportunity set in China’s equity markets given its limited size, the 
attributes and characteristics of the MarketGrader China Elite 30 illustrate the role “smart beta” 
can play in investors’ portfolios. Based on MarketGrader’s research we can draw the following 
conclusions that are relevant to investors looking to China as a long-term investment oppor-
tunity.

First, since the MarketGrader China Elite 30 is a subset of the MarketGrader China A-Share 200 
index, which is composed of the 200 companies with the highest MarketGrader ratings based 
on company fundamentals, consequently, the portfolio that composes the MG China Elite 30, 
represents the best of the best in terms of company fundamentals. The performance of the MG 
China’s Elite 30 proves that irrespective of the performance of the broad market, the Chinese 
equity market is able to deliver long-term capital appreciation for investors. The key to capital 
appreciation is investing in companies with outstanding fundamentals. 

Second, the methodology employed by MarketGrader in analyzing the fundamentals of virtu-
ally all of China’s A-Share market reveals that the consistent generation of shareholder value is 
not a foreign concept to Chinese companies; in fact, the research suggests plenty of them are 
focused on delivering shareholder returns that can be measured using the same fundamental 
parameters so useful in other, more mature equity markets followed by MarketGrader.

Third, while many of the constituents of the MG China’s Elite 30 may be considered part of the 
country’s “new economy,” many are not, at least based on their classification by sector and size. 
Additionally, the fact that more of its constituents are listed in Shanghai (17) than in Shenzhen 
(13) goes to show that the demarcation between “old” and “new” is not as clear-cut or simplistic 
as investors would hope. Thus, being able to identify the companies that benefit the most from 
the economy’s ongoing transition will require a combination of active and passive approaches, 
which is where smart beta can prove very useful in China.

Lastly, since the returns of most of the stocks in the MG China’s Elite 30 have been largely 
independent from the overall market’s returns, it is clear that similar “smart beta” portfolios can 
play an important role in providing investors with targeted, factor-specific exposures to areas 
of the market that can complement their large, passive holdings in broad market benchmarks. 
This will allow investors, particularly institutions, to focus on the asset allocation process as a 
means to express their opinion across all market segments confident the tools they’re using will 
deliver the desired exposures.
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Appendix A. 
These companies represent the components that were the most frequently selected into the Barron’s 400 over the life of the 
index since its inception, in 1998 through 2015. See, “Introduction to the Barron’s 400 Hall of Fame,” published by MarketGrad-
er in February, 2016 for more on the B400 Hall of Fame. In that sense, this list of companies is comparable to MarketGrader’s 
China Elite 30, which is comprised of the 30 companies that have been selected consistently to the MarketGrader China 
A-Share 200 Index.

2000 Through 
2015

Annualized 
Total Return

Cumulative 
Total Return

B400 Hall of Fame 14.30% 751.50%

B400 9.90% 350.30%

S&P 500 4.10% 89.10%

Annualized Cumulative

Name Ticker Price Rtn. Total Rtn. Std Dev Total Rtn. / 
Std Dev Rank* Price Rtn. Total Rtn.

UNITEDHEALTH GROUP INC UNH 19.7% 20.4% 25.5% 0.80 1 1672% 1845%
TJX COS INC TJX 17.9% 19.1% 25.6% 0.74 2 1288% 1537%
ROSS STORES INC ROST 22.0% 23.1% 33.2% 0.69 3 2300% 2675%
STARBUCKS CORP SBUX 20.5% 21.2% 32.1% 0.66 4 1880% 2055%
NIKE INC NKE 15.5% 17.1% 27.6% 0.62 5 909% 1145%
GENUINE PARTS CO GPC 8.1% 11.9% 20.4% 0.58 6 246% 501%
PEPSICO INC PEP 6.7% 9.2% 15.9% 0.58 7 183% 307%
APPLE INC AAPL 23.3% 23.9% 43.0% 0.56 8 2767% 2979%
B400 8.6% 9.9% 18.1% 0.55 277% 350%
FASTENAL CO FAST 13.2% 14.8% 28.1% 0.53 9 627% 813%
MCDONALDS CORP MCD 7.0% 9.6% 20.5% 0.47 10 193% 332%
JOHNSON & JOHNSON JNJ 5.1% 7.7% 16.6% 0.46 11 120% 229%
RESMED INC RMD 15.7% 16.2% 36.3% 0.45 12 929% 1000%
DOLLAR TREE INC DLTR 13.1% 13.1% 33.9% 0.39 13 617% 617%
T ROWE PRICE GROUP INC TROW 8.8% 11.2% 29.2% 0.38 14 287% 448%
WELLS FARGO & CO WFC 6.4% 9.3% 28.0% 0.33 15 169% 312%
WATERS CORP WAT 10.7% 10.7% 36.0% 0.30 16 408% 408%
S&P 500 2.1% 4.1% 15.1% 0.27 39% 89%
AMGEN INC AMGN 6.4% 7.0% 26.2% 0.27 17 170% 195%
EMERSON ELECTRIC CO EMR 3.2% 6.2% 23.5% 0.26 18 67% 160%
HALF ROBERT INTERNATIONAL INC RHI 7.7% 9.0% 34.6% 0.26 19 230% 299%
HOME DEPOT INC HD 4.2% 6.1% 26.4% 0.23 20 92% 160%
STRAYER EDUCATION INC STRA 7.2% 8.6% 37.4% 0.23 21 204% 272%
BED BATH & BEYOND INC BBBY 6.6% 6.6% 31.8% 0.21 22 178% 178%
FOSSIL GROUP INC FOSL 8.3% 8.3% 42.8% 0.19 23 256% 256%
INTERNATIONAL BUSINESS MACHINES CORP IBM 1.5% 3.0% 25.3% 0.12 24 28% 61%
HARLEY DAVIDSON INC HOG 2.2% 3.7% 38.1% 0.10 25 42% 78%
BEST BUY CO INC BBY 2.0% 3.4% 51.9% 0.07 26 36% 72%
MICROSOFT CORP MSFT -0.3% 1.9% 31.2% 0.06 27 -5% 36%
WALMART STORES INC WMT -0.7% 0.9% 19.4% 0.05 28 -11% 16%
INTEL CORP INTC -1.1% 1.0% 35.9% 0.03 29 -16% 16%
EMC CORP EMC -4.5% -4.2% 42.0% -0.10 30 -52% -50%
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Appendix B. 
The MarketGrader China Elite 30 was selected among historical and current constituents of the MarketGrader China A-Share 
200 Index based on consistency. 

Ticker Name Ann. 
Return* MarketCap Overall 

Grade
Times 

Selected**
First 

Selected
Last 

Selected Exchange Sector Industry

600518.CN Kangmei Pharmaceutical Co., Ltd Class 
A 28.1% 10,751.21 57.63 12 12/31/07 3/23/15 Shanghai Health Care Pharmaceuticals: 

Major

002041.CN Shandong Denghai Seeds Co., Ltd. 
Class A 24.8% 1,780.27 62.22 12 9/22/08 9/21/15 Shenzhen Consumer 

Staples
Agricultural Commod-
ities/Milling

000540.CN Zhongtian Urban Development Group 
Co., Ltd. Class A 21.0% 4,852.37 64.86 10 9/21/09 3/21/16 Shenzhen Financials Real Estate Devel-

opment

600763.CN Topchoice Medical Investment Corp. 
Class A 20.8% 1,409.39 69.51 13 12/31/07 3/21/16 Shanghai Health Care Hospital/Nursing 

Management

600887.CN Inner Mongolia Yili Industrial Group Co., 
Ltd. Class A 20.6% 12,474.72 61.39 10 3/22/10 9/21/15 Shanghai Consumer 

Staples
Agricultural Commod-
ities/Milling

002081.CN Suzhou Gold Mantis Construction 
Decoration Co., Ltd. Class A 19.6% 3,654.53 59.81 13 3/23/09 3/23/15 Shenzhen Industrials Engineering & Con-

struction

600276.CN Jiangsu Hengrui Medicine Co., Ltd. 
Class A 18.1% 14,027.73 74.63 15 12/31/07 3/21/16 Shanghai Health Care Pharmaceuticals: 

Other

000538.CN Yunnan Baiyao Group Co. Ltd. Class A 17.6% 9,143.84 64.01 15 12/31/07 3/21/16 Shenzhen Health Care Pharmaceuticals: 
Major

000887.CN Anhui Zhongding Sealing Parts Co., Ltd. 
Class A 17.5% 2,885.24 65.26 11 12/31/07 3/21/16 Shenzhen Industrials Trucks/Construction/

Farm Machinery

600201.CN Jinyu Bio-Technology Co., Ltd. Class A 16.0% 2,479.09 81.97 10 12/31/07 3/21/16 Shanghai Health Care Biotechnology

MG China Elite 30 16.0%

600252.CN Guangxi Wuzhou Zhongheng Group 
Co., Ltd. Class A 14.8% 2,519.99 68.43 13 3/23/09 3/21/16 Shanghai Health Care Pharmaceuticals: 

Generic

600066.CN Zhengzhou Yutong Bus Co., Ltd. Class A 14.0% 6,577.86 85.58 13 9/22/08 3/21/16 Shanghai Industrials Trucks/Construction/
Farm Machinery

002038.CN Beijing SL Pharmaceutical Co. Ltd. 
Class A 13.5% 2,344.09 62.99 16 12/31/07 3/21/16 Shenzhen Health Care Biotechnology

002032.CN Zhejiang Supor Co., Ltd. Class A 11.7% 2,704.86 71.76 14 12/31/07 3/21/16 Shenzhen Consumer 
Discretionary Home Furnishings

002104.CN Hengbao Co., Ltd. Class A 11.4% 1,711.85 67.66 10 3/21/11 3/21/16 Shenzhen Technology Electronic Equip-
ment/Instruments

600315.CN Shanghai Jahwa United Co. Ltd. Class A 10.8% 3,087.93 63.0 13 12/31/07 3/21/16 Shanghai Consumer 
Staples

Household/Personal 
Care

600741.CN HUAYU Automotive Systems Company 
Limited Class A 10.7% 6,538.23 61.21 11 9/21/09 9/21/15 Shanghai Industrials Auto Parts: O.E.M.

600690.CN Qingdao Haier Co., Ltd. Class A 9.6% 7,773.32 45.9 13 3/24/08 3/23/15 Shanghai Consumer 
Discretionary

Electronics/Appli-
ances

600406.CN Nari Technology Development Limited 
Company Class A 9.2% 4,760.54 53.07 13 12/31/07 3/23/15 Shanghai Industrials Electrical Products

600519.CN Kweichow Moutai Co., Ltd. Class A 8.2% 44,105.84 72.72 18 12/31/07 3/21/16 Shanghai Consumer 
Staples Beverages: Alcoholic

000423.CN Dong-E-E-Jiao Co., Ltd. Class A 7.8% 4,575.49 81.19 13 12/31/07 3/21/16 Shenzhen Health Care Pharmaceuticals: 
Other

000786.CN Beijing New Building Materials Public 
Co., Ltd. Class A 6.9% 1,911.38 52.47 10 3/22/10 3/23/15 Shenzhen Materials Construction Ma-

terials

MG China A-Share 200 Index 6.4%

000895.CN Henan Shuanghui Investment & Devel-
opment Co., Ltd. Class A 5.1% 10,153.86 62.56 11 12/31/07 3/23/15 Shenzhen Consumer 

Staples
Food: Meat/Fish/
Dairy

002152.CN GRG Banking Equipment Co., Ltd. 
Class A 4.3% 3,297.41 72.01 15 12/31/07 3/21/16 Shenzhen Technology Electronic Equip-

ment/Instruments

600897.CN Xiamen International Airport Co., Ltd. 
Class A 2.3% 811.56 56.23 11 3/23/09 3/23/15 Shanghai Industrials Other Transportation

000999.CN China Resources Sanjiu Medical & Phar-
maceutical Co., Ltd. Class A 2.3% 3,127.27 57.25 12 3/23/09 9/22/14 Shenzhen Health Care Pharmaceuticals: 

Other

600000.CN Shanghai Pudong Development Bank 
Co., Ltd. Class A 2.1% 48,734.65 69.77 15 12/31/07 3/21/16 Shanghai Financials Regional Banks 

600660.CN Fuyao Glass Industry Group Co., Ltd. 
Class A 1.6% 5,372.42 66.24 16 12/31/07 3/21/16 Shanghai Consumer 

Discretionary
Automotive After-
market

CSI All Share Index 0.1%

CSI 300 Index -4.1%

600583.CN Offshore Oil Engineering Co., Ltd. Class 
A -6.5% 4,710.53 67.02 11 12/31/07 3/21/16 Shanghai Energy Oilfield Services/

Equipment

601006.CN Daqin Railway Co., Ltd. Class A -10.8% 15,404.31 61.17 12 9/22/08 3/23/15 Shanghai Industrials Railroads

Annualized total returns through from 12/31/2007 through 7/31/2016. With the exception of one company (600519.CN), no other company was a member of the underlying 
MG China A-Share 200 Index for the entire time period covered in the return calculations.
Times selected refers to the number of times each company was selected to the MG China A-Shares 200 Index out of a possible 18 times since the index’s base date on 
12/31/2007.

Source: MarketGrader Research



Carlos Diez 

Carlos founded MarketGrader in 1999 and built a quantitative research engine to rate public 
companies using a fundamentals-based scoring system that follows a growth-at-a-reasonable-
price (GARP) methodology. In 2003 the firm developed a family of U.S. equity indexes, with 
stock selection based on MarketGrader’s fundamental scores, weighing all constituents equal-
ly rather than by market capitalization. MarketGrader then partnered with Barron’s and Dow 
Jones Indexes in 2006 to construct the Barron’s 400 Index, which collects the most funda-
mentally attractive companies in the U.S. The Barron’s 400 Index was the basis of the Barron’s 
400 ETF (NYSE: BFOR), which was successfully launched in partnership with ALPS Advisors in 
2013. Today MarketGrader rates 35,000 public companies in 93 countries and publishes over 
50 global indexes utilizing its proprietary GARP methodology.

Carlos earned a BS in Economics from Pepperdine University.
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Information herein is provided for general informational purposes and not intended to be completely comprehensive regarding 
the particular subject matter. MarketGrader.com Corp. does not represent, guarantee, or provide any warranties (express or 
implied) regarding the completeness, accuracy, or currency of information or its suitability for any particular purpose. Receipt of 
information does not create an adviser-client relationship between MarketGrader.com Corp. and you. Neither MarketGrader.
com Corp. nor our advisory affiliates provide tax or legal advice or opinions. You should consult with your own tax or legal ad-
viser for advice about your specific situation.


